London Fashion Week

Talking with the team at fessm@tur
Khadicottonz) T AEA8 O DOl
Colanbia launches organic cotton
Workshop in Benin, West Africa
Out and about festivals in the UK

Organic Exchange Annual Conferenc #

A closer look at OE FariBngagement

to our fourth issue o
Wwoy3aAlF3SQd 2S5 K2 LK
reading our monthly newsletter as mu
as we are enjoying preparing it for you.
the UK there have been some excit
festivals and special events. Practi
l OGA2y K2alSR (®S§
featuring  innovative  yet  simpl
G§SOKy2f238sx GKS [
Festival is now in its 10th year amde
alg GKS [2YR2Yy ClI i
Over in Peru, Alfonso fresh dafrom an
advisory trip to Colmbia, hits the
sustainability cirgit - presenting at
number of key events with an orgar
market focus.

Prabha Nagarajan writes a fascinat
I NIAOES Fo62dzi LYR
Explaining not only the links betwet
cotton, textile production and nations
pride, but the extraodinary story of
Wi KIRAQ GKS {GNIRA
6203SYy FILONRO (KL G
passionfor textilesalive.

Silvere Tovignan, regional Director
Africa will be ceordinating a workshop il
West Africa. The focus will be
marketing organc  products and
techniques for improving busine
practice. Dates will be confirmed a
communicated in the next issue.

This month we invite you to feature in o
next issue. Find out how on page Bou
can find out more about the Orgar
Exchange Annual @ference on the bac
L3S IyR GKSNBQa |
new farm engagemenvideo ¢ watch it
along with a specially compose
soundtrack..!

Best wishes, Liesl Truscditirector, Farmr

g

London Ashion Weelsawsmart designers responj to a sea change in
attitudes. Theyare starting to realise that havingcanscience counts oF
the first time ever, the British Fashion Cour{BiFChosted asustainable
catwalk show. Until now ethical fashion has existed on the fringes of Lor
Fashion Week but this season it has been given equal status to other

highlights.

The show was held in partnership with &IMAan initiative by the Prince of

WalesCharities Foundation t
promote and celebrate
sustainable living. The
catwalk was part ofA Garden
Party to Make A Differené€e
a festivalg open to the public
cand held atthe NA&A y O ¢

palace.

This event underlinethe
British ashion Coundi? a
commitmentto bringing
sustainable fashion under its

main umbrella.

The BFC recently highlightec
that the issue of sustainabilit
was one of the more pressin
challenges facing the

industry.

(Adapted from the Guardian, Ul

18 Sept 2010)

The first Sustainable Show at London Fashion Week featured fashion
designer Orsol a dreom&aewharégphoton d
http://www.londonfashionweek.co.uk/FromSomewhere)
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Feature>>Talking witfiessratur

OEsS Doraliz Aranda talks withh lenovation and Ecology t e a m
hessratur, Germany...

L

Doraliz:When was hessatur founded?
Maren: hessnatuwas founded by Heinz Hess in 1976. He was a naturalist; a man who ardently believed that pure was
organic was healthier, that man apd nature s,hould exist in ha}rmopy. Withvthe birgh of his son, Hess was detgrmigedec
his newborn withthe dl Bl y A O Of 20 KAY 3 KS 0O2dzf RYQu FTAYR [ yegKSNBD
the ecological requirements for the whole supply chain including production and processing in the early 80°s and 90z.
hessnatur decided to lookt social standards and social responsibility by creating a monitoring system, so the requireme
suppliers became broader over time
Doraliz- How big is the company now?
Maren: Nowadayshessratur has 322mployees and a turnover of 58 million Euros.
Doraliz- In what countries are you operating?
Stefanie Germany is the base, and we are also in Switzerland, Austria, and the United States.
Doraliz- What are the ranges of products you sell?
We sell a broad range of productg 2 YSy | Yy R VYhfayfaad bab$ ¢loshig, underwear and stockings, home tex
and shoes.
Doraliz- What are the driving forces behind your sustainable program?
Rolf: hessnaturdeveloped the Holistic approach; we have 4 pillars; these are Ecology, Social Standafdadeaand
Sustainable Production.
Doraliz- What are the key issues for you?
Rolf: Human toxicity and environmental toxicity. When we are talking about sustainable production we mean transpare
along the supply chain, ecological optimization, veatfan of carbon footprint, and life cycle. We are extremely careful abr
the processing, dyeing and finishing, the same about accessories, buttons for example are made of natural materials, |
horn, and natural materials for zippers.
Doraliz- Where does your organic cotton come from?
Rolf: Cotton is our main product and is completely organe good deal of it is coming coming from Burkina Faso, we are
partnering with Helvetas, this year we ha3@0MT, also we have supply coming from Turkey, Peru; and 8% of our organ
cotton comes from India.
Doraliz- Do you pay more for organic cotton?
Rolf: We pay 40% over conventional price in Burkina Faso, 20% for organic quality and 20% for Fair topae f@uhe
coming 5 years is that 80% of all our organic cotton becomes fair trade as well.
Doraliz¢ What about fashion?
Maren: We don’t want to be just ecological but fashionable as well. hessnatur has alealyesd with its own designelig-
house and with internationally known designers like Miguel Adrover or Eviana Hamtmith whom we are cooperating
Doraliz- Do you run the whole supply chain... how do you operate?
Rolf: We bring the fiber to our suppliers, they have their own system, thisweyork directly with the spinners. This involv
a lot of travelling for me to organize the shipping of the fiber to Thailand, Turkey and Greece...
Maren: We haveguidelines that define our requirements for the whole textile chain; these include howrtdldahe fiber,
the processing, packaging and accessories. It is a broad standard and it takes a while to implement all this, especialy
start to work with new suppliers, but we work very closely with our suppliers and assist them to make thischappens.
Doraliz- What other stakeholders imessnatue take care of the sustainable production, how do you align with other
departments in this working process?
Maren: The idea of being social, ecological and fair is the core of our compangefantment- called Innovation and Ecoloy
- is mainly responsible for implementing these things. We are cooperating closely with the other divisions, designers,
technicians and the purchasingpiartment. \e take the decisions about materials and supgltegether. Dept.of Innovation
and Ecology takes care of social issues as well; we are absolutely integrated in the planning process from the very be;
Doraliz- What organic certifications do you have?
Rolf: At the fiber level we have EU and NOP, for processing GOV& lalso have our own guidelinehhermost important
thing is not only that our suppliers meet organic standards requirement but also hesswateguidelines for the processing.
Doraliz- What social standards do you follow?
Stefanie ILO Standard, this is because we are member of the World Fair Wear Foundation since 2005, with every sup
the beginning we work on social standards, for existing suppliers and for the new ones. We don’t only ask them to sigi
we inform and itensely support and also follow up closely to check they fulfil it.

Continued over page..



Newfeature>>> Nice to meet y(

‘Cotton farm, Crop rotation & Intercropping’
(By Yuri Fiuralifa Zefia Coronado, agel2 - son of
organic cotton farmer in APAEM, Peru)

So how different is organic cotton production fc
a farmer in Indigfor exampleompared to a

FIENNYSNIAY {&8NAI ddDPK Y
closer togetheiby providing the space fasharing
experiences and stories. We invite you to send
a 8napshofbf your life as an organic cotton

farmer and we will publish your story in Engage

Please send us an email with the following:

1. Your name

Where you live

Howlong you have been farming organicall

How you got started in organic cotton

What you like about being an organic cotto

farmer

Some of the challenggsu face

7. And something else you would like to share
with other farmers

e

o

We look forward to hearing frorou and sharing
your storywith others However, we are aware
that access to computers and the internet is no
always possible so you might like to tell or give
your story to someone in your growers group
with internet access and they can forward or pc
it on to us. You can also contact your OE regio
director or send in to Liesl Truscott, 12 Triangle
West, Bath, BA2 3HY, United Kingdom or via
email atliesl@organicexchange.oig/e will do all

we can to accommodate your posting!

Doraliz- What actions are being taken about sustainable development in you
producer communities and where?

2 KSGKSNJ AGQa KStLAy3 G2 OKFy3dS (KS
providing opportunitiefor local organic farms, hesatur believes we can chang
the world project by project. We have been fortunate in being able to implem
or participate in organic farming and manufacturing projects in many countrie
These projects have made a dramatiffatence in the lives of the workers, the
fibres they grow, and the yarns they spin{ SS (G KS WIS I
Doraliz- What are your distribution channels and how do you communicate
your work to your consumers?

Stefanie:We sell by internet, atalogue and shops. We have several pages in-
catalogues where we explain-ttepth social issues, environmental issues and
different fiber qualities. Through the internet we have special links where we
communicate on a daily basis like our blog abwhbat is going on in hessnatur.
Shop staff and customer service are trained regularly on the way hessnatur
and our standards as to ecological, social and sustainable production, so the
always someone who can explain how our garments are maddested. We
also organize workshops for customers.

Doraliz- In term of production what is the main challenge for you?

Rolf: GMO contamination is becoming a big issue for organic production. In t
K2f AaGA0 ILIWNRIOK ¢S alLXlsSlF| Foz2dzi a
the biggest challenge, to optimize the carbon footprint, to improve water use
carbon footprint improvement, life cycle assessment, traceability. It is hard wc
nowadays.

Doraliz¢ What is your slogan that describes what you do?

Maren:& f 2 KS& N8B Y2NB (KIy 6KI G @&2dz

BangladeshOur most current project, in Bangladesh, is in association with the 200
Nobel Peace Prize winner, Dr. Muhammed Yunus, he has been an inspirational le:
establishing micraredits as a way to figlgoverty.

West Africa:With a goal of helping West African farmers create a brighter future, w
began our own organic cotton project in Burkina Faso in 2005, partneringheith
development association, Helvetas. In 2008, more than 6800 farmers cultiveszd
900 tons of organic cotton on 4000 acréach farmer grows organic cotton on up to
50% of his fields. On the remainder they grow fruit, vegetables, peanuifsaso
disappointing cotton harvest the family has another source of income.

Rhoen, Germanyin 1991, UNESCO declared the Rhoen region in Germany a prote
biosphere reserve, becaesnany plant and animal speciegre endangered. The
Rhoen sheewas one of those spees.We have supported for 17 years, local sheep
farmers, guaranteeing the pchase of their wool.

Nepal:The NEPRA project established a leprosy hospital in Kathmandu, Nepal in 1
The goal was more than just cure the patients, buto give them new opportunities.
As leprosy is still viewed as a social stigma, this opportunity includiedegrating the
patients into the community. NEPRA, working with its Nepalese partner, the New
SADLE projecandwas able to open textile workshojisat brought together those
suffering from leprosy and the healthy to weave fine cashmere, wool and pashmin:
yarns. All are paid fair wages, receive free health care for their entire families, as w
education and day care for their children.

China:There is very little organic silk in the world. Currently there is only one organ
silk project, the SABA project in Sichuan, China, established in 1998. Organic silk |
that the environment is healthier, providing the workers with higher qualitysliviene
Swiss company, Alkena, is responsible for the trees and teachiwtty baomic
cultivation methods. We help ensure a decent income for the workers by guarante
purchase quantities and fair prices.

Hessen, Germanyn 2005 hessnatur started an omgja linen project with the German
Institute for Biodynamic Research and organic farmers near our company headquz
The first crop, in 2006, resulted in our beautiful linen shirts. In 2008, 65 tons of fibe
was produced on more than 30 acres of lancdbv@ng and producing organic linen is &
demanding and labor intensive process, which is why there is so little of it. And the
makes the linen even more beautiful



Feature>>> Regional focus >>>

By Prabha Nagarajan, Regional Director India, Organic Exchange In d la

One of the most evocative images of that incomparable messenger of peace, Mahatn
Gandhi, is of him working the hand spinning wheel or the Charkha.

Gandhi advocated the hand spinning of cotton by Indignsr to Independence, to protes
FIFrAyad GKS LINFOGAOS 2F (G4KS . NARGAAK SY.
spinning mills of England, only to be spun and woven as fabric and returned to India .
sold to the people of India at vehygh cost. Very few Indians could afford this imported
cotton clothing. Gandhi also took to wearing a two foot wide loin cloth, dispensing witt
else, as a token of empathy with his poverty struck countrymen. His attire remained tt
same whether he adéssed the UN, met royalty abroad or traversed the country to me

his fellow countrymen.

In 1931, the Charkha or spinning wheel was depicted as a symbol on the white portic
the Tricolour Indian Congress Flag, the other two colour bands being oradggeen.

In July 1947, the Constituent Assembly adopted it as the Free India National Flag. Aft
Independence, in August 1947, the Dharma Chakra of Emperor Asoka, representing
aspiration and justice, replaced the spinning wheel, as the emblem on the flag

Today, fifty three years after Independence, India has progressed to become one of t i
largest textile manufacturing hubs of the world. Exports are projected to be around US Mahitma Ghandi
billion by the year 2012, up from the current US$ 52 billion. The domesirket of textiles

in India is expected to be increased to US$ 60 billion by 2012 from the current US$ 3¢ « Organic ‘khadi’ (hand spun
OAftAZ2Y D HTi2 2F LYRAIFQa F2NBAIY SEOKI

industry of India also contributes to nearly 14% aé tbtal industrial production of the cotton) could just be a step
country generating several million jobs and supportimgnyancillary industries.

In this context, one may ask if the hand spinning cotton industry still survives and if sc
it have any relevance at all? The susprg answer is a resounding yes to both the above stap | e cott ol
[dzSauA2yad ¢KS NBlFIazya T2N YKI RAQa o02N o ,

could be many, but the most important ones are the emotional and sentimental assoc varieties , many of which are
of khadi with Gandhianddt A RSy GdAde IFa F aFFoNRO 27 inherently pest or drought
factor is that it provides considerable employment to the rural poor of India. According )

recent survey, the khadi industry prolés employment to 1,497,00005 2 LX § A Y resistant would mean that
villages, manyf them remote, and the total annual production of khadi is 111.49 millio .

Ao YONER® ¢KS AyRdaliNE Aa OF GS32NhasR Moremarginal farmers can
subsidies both for raw materials, and production from the Government of India throug join the organic cotton
Khadi and Village Commission, a body created by an Act of the Parliament of India. 1 N

2yS Oy 488 GYKIRA . KFEYRINEE 2 Niteskas ichas Mmovement

in tiny villages.

Even experienced textile people tend to confuse haoden textiles with khadi. The main
difference is that khadi is fabric made from hand spun yarn, that is usually hand wove
while handwoven fabrics use mill spun yarn, but hand weave the fabric using fabricate
looms.

away. Growing the shorter

Gandhi, thus, could be termed as onfetloe earliest advocates of sustainability in textiles
The trend he set continues to enjoy popularity with a varied cross section of people,
notable among them being politicians, the artistically inclined, the nationalists and pec
who love the look andeel of khadi that is unique to the fabric. Through the years howe
khadi had to transform itself from the rough hewn undyed look to meet the changing
demands of a wider and more sophisticatedniet. A visit to a Khadi Bhandaould
astound you in tams of the choice of colours available. Pale ivory to burnished gold, ic
blues to turquoise, the palette is evocative of a myriad of moods. As for fabric, the ran
extensive, from thick spun fabric from a count of 2s to khadi from Bengal , or Bengjai
as it is better known, woven from fine counts of cotton, 120 counts and more, produc
fabric that can pass through a finger ring. It is incredible to imagine that such a fine cqF&E
can be spun by hand. There are cotton fabrics for apparel, homes, [festive wear and
hardy fabrics that can stand the test of time, similar to blue denim fabric. Cotton is ble
with many other fibres such as silk and even polyester, catering to newer demands.
designers create special lines of khadi for thehfan conscious.

(ubwomsyfoia :mMofaq ‘pubyo :de ) woo| pum; éqJ Joasn

Continued on page 6




Regional focus >>>
Latin America

0

A

puinal

¢

B | W _ /
h*\':‘ 4 e v’* ;
l [ s

et
Above: Mayor of Uramita, technicians
and project collaborators

Feature>>5

An effort to innovateorganic productionin Uramita- By Alfonso Lizarraga
Travaglini,Organic Exchange, Latin America

Uramita is a town about three hours from Medellin in Colombia. Cottomésof
the main crops, and thedDncil has a gin where it is processes 50 tons of cotton
day. Uramita is a peaceful town, if the writer Gabriel Garcia Marquez had visite
may have had hundreds of stories to tell. Mocortevould have been small
compared to the local anecdotes Uramita!

“ w o u | drannito develops imoegdinic cotton, it
could be a great alternative, already one sees a market that
it can help to generate specially. Uramita has included
organic cotton in its development plans."

Michael Restrepo, Mayor of Uramita

Uramita’s Council has decided to try organic cotton, seeing this venture as
something that may generate an economic inconaad also provide social and
environmental benefits. Alfredo Torres, responsible for the Agro Environmenta
Unit of Uramita, is enthused about the idea of sowing organic cotton, and he te
GOGKA& Aa F INBIG 2L NldzyAide F2N 2d

In this area GMO cotton is widely producedowever the opportunity for sowing
organic cotton opens alternatives and could builtbcal supply base for foreign
companies such as the Germane, La Siesta which has its organic cotton
hammock production based in Catbia. La Siesta is in a commercial partnershig
GAGK CIFOStIINBax oKAOK A& f 2 Otustdrihera y
YI1Sa aSyasSéx ' £ SEFYRSNI DNRAAI NI FNRY
businesses to buy organic cotton too and that way organic cotton farmers migt
in high demand.

“1 would I i ke to produce
preserve the envir womesand
them a healthier |

gi ve

Ismael Arboleda (Manager of Coalgoccidente)

The technicians from Uramitaho are employed by the locabGncil,with the
support of the local Goperative (Coalgoccidente) and CONALGODON
(Confederacion Colombiana del Algodén) are joining efforts for testing the viak
of organic cotton. This collaborative group is arrangirglot project covering
approximately 5 hectarestesting a local seed produced by CORPOICA, along \
soil fertility program and pests management. They will be following the standal
and procedures of organic production. In August we visited friégmdframita to
support them on this innovative experimentp exchange opinions about the
organic production, and to determine the economic feasibility. This project will
the way for organic cotton in Catthiaand OE is proud to be involved

** Macondo is a fictional town described in Gabriel Garcia Mdrquez's novels such as One Hundred
Years of Solitude. Given the town's association with magical realism, Latin Americans sometimes
portray the everyday illogical or absurd news and situations they or their respective countries face as
more aptly belonging to Macondo. As a result, some Latin Americans occasionally refer to their home
towns or countries as Macondos.




Latin America>> 20, oo SR

ra CONVENCION INTERNACIONAL DE ',_i,
3 PRODUCTOS ORGANICOS ‘&

22 de Setiembre de 2010
“Hacia una produccion orgdnica competitiva para el mundo

Disseminating and promoting organic agriculturamn®ngoing occupation in Peru.
Alfonso Lizarraga, Regional Director Organic Exchange in Latin America has
an active spokesperson in amber of major events

[~ - = -
In Lima, from 6th —8th of September the fifth meetingof Latin American and S e et e o
Caribbean innovative research farmers in organic agriculturas held. This “"*‘”“W.."zz“: 3
meeting organized by ANPE (National Association of Ecological Farmers) attre f:;‘_m_m:mwm__
more than 300 farmers and techaians from various countries of the region. e i e

Mo
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Ongphnca

hNBIFIYyAO 9EOKIy3aSQa ! f¥2yaz2 [ AT+ NN
and quality seals of cotton."

On the 16th September a conference onPest Contrdl was held organized by the
Biologists College d&fima. The conferendecusedon the experiences of pest
management in organic agriculture, améhsaimed at the cotton pest
management professional.

September 22nd saw theW 9 E LJ2 | f A tieSTYfial IntddhalidRal Convention
on Organic Productsa nationd meeting organized by ADEX (Exporters
Association). Guests from various countries met to promote organic productior
Peru.Alfonsopresented "Organic Cotton: Opportunities in the international texti
market". The event made the cover of the jourradlOrganic & Wellness News.

Finally, on September 24th A group ofNGOs supported the BioAndes with a
conference focusing orOrganic production: management systems, certification
and markets. There was an enthusiasiitterest in promotinghe organic
production of quinoa in the town of Chiquian, a Peruvian Andean valley.

To find out more about each topic and conference please visit:

ANPE WwWw.anpeperu.org

ADEX www.expoalimentariaperu.com
Organic & Wellness News  www.organicwellnessnews.com
BiologistsAssociation www.colbiolima.org

BioAndes www.bioandesperu.org

Marketing organic produce in Peru.
Photos: ANPE and ADEX

Symbolism of Cottqmdia article continued from page 4)

hNBFYAO {KFERA O2dzZ R 2dzAadG o6S | adSLIal @OFrAPSDNBAAFIYEHKS
pest or drought resistant would mean that more marginal farmers can join the organic cotton movement, and that the bas
textiles expands to include a wider range of products rather than mill spun and wopameh

This might open up smaller, niche markets for the designer segment as well. The organic appeal would go a long way in
influencing buyer choice to customers who are discerning already. What parallels can we draw for organic in all oftthese /
things being done right in khadi that can offer us some cues? What appeal can we bring to organic cotton that can stahd
2T GAYSK 52S3& (GKS LINPRdAzOG LRaAGA2YyAy3a 2F {KIRA & I a
Government subsidises khadi? Would khadi have survived if this had not happened? How can khadi be reversed to main
from its current elitist image? What drives a khadi customer to being minimalist in his shopping, or is he a khadi custome
because he iminimalist?

So... narketing gurus, put on your thinking caps and tell us what you think? Together let us work at giving organic cotton
deflnltlve and endurlng |mage that will transcend the barriers of age time and geography




Regional trainingoming soor»>> Regional focus >>>
Africa

OEis organizingaworkshop on crop diversification and marketing strategies fo
organic farming projects in West Africa.

In most West African countries, the promotion of organic farming started with
pioneer initiatives focusing on proving that non synthetic chemical farming is
possible. Actors that led these projects are NGOs and research bodies. The
commercial and marketingide of organic farming did not get enough attention

Nowadays, the survival of organic farming projects depends on their ability to
what they produce because the market is becoming more demanding in term
standard and price. Such skills ard &i¢king in many projects and there are
knowledge gaps about market practices and a need for better marketing Growing for export
strategies for selling organic cotton and rotation/system crops.

SicetheWLINRE Y2 (i A Y3 Q A Y aidjedetalyNimigdiby theitBtasb fArhe survival of organic
as NGOS to undertake commercial actions) one important requirement for farming projects depen(
farmers is to reinforce their organizational basis. This is already happening in . .-

LX I OSa YR FINNYSNARQ 3INRdJzZLIA | NS 2NH on their ablllty to sell wr
manage their business they produc®

This training and workshop aims to increase the marketing abilities of organic
FIENNYSNEQ aa20AFGA2ya Ay 2Sad ! FNR
related to international markets and the regional/local market. Topics and
experiences beingisicussed will focus on practical skills that participants can
apply when they are back in their workplace. In practice, the training will cove
the following topics:

1 How to approach and maintain contact with business partners.

1 How to engagdn commercialnegotiations

f  How to use internet as a marketing tool for promoting organic products Marketing of organic products

1 BIOFACHow toget prepared and how to attend.

1 Growing for the international marketcrop planning andbgistics. . . .

9 Primary processingmodels and success factors. ﬁrhIStrammg and workshc

1 Marketing of organic productssuccess stories (and failures). To be aims to increase the
presented by participants from Mali, Senegal, Burkina and Benin. marketing abilities of org:

1 Regional/local market promotion of organic productmodels anccase
studiesfrom Ugan@, Zimbabwe and Burkina Faso.

far mer s as
Africa

About 50 participants from Benin, Burkina Faso, Mali and Senegal are expect
attend the training that will take place in Benin.

We will have more details soon so watch this space!

ak [Sh)

Local and regional markets
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Out and About In thextHg

@Snil Association
Orgamc Bristol Harbourside
f()()d 11th - 12th September 2010

fe Stival Organised by Real Food Festivals Ltd

By Liesl Truscott, Farm Engagement Director, based in the United Kingdom

¢CKS {2Af 13aa20AF0A2yQa hNHEHIYAO C2;
This annual festivat in its 10th year nowg gives people the opportunity to
taste the best organic food and meet producers from across the UK. Althou
calSR I W¥22R FSadAogrtQ GKS S@Syid K
textiles, fashion, house, beauty and health products.

Besides tasting the wonderful food | was particularly interested in the organ
textiles on display. There was organic catif coursecolourfuljeans(see
photobottom left), ta KA NI &~ 0 SRRAY3IX ol o6& |yF
cotton ¢ but also organic wool, bamboo socksganic sneakerand even one
designer showing off a range of wonderful dresses made from recycled mal
(See ploto on the last page).

It was good to seeur colleagues fronthe Pesticide Action Network (PAN) UK
the festival promoting organic cotton and the work thdowithin i K S A NJ
F22R3Y YR o0Slkdzie F2N LIR2GSNI& NBRdz
collaboratively with PAN to promote the diverse range of crops grown as pa
an organic farm system. Take a look at the highlights of this prograAdis
website: http://www.panuk.org/food/fibre-food-beauty

I 6A3 FGAONYOlA2Yy GKA& &SIFENI 6l & (K¢
Zealand farmerAnd being a New Zealander myself this was a highlight for n
SUI PORTING Alongside thepure entertainment value of eeing a varigy of UK sheep breeds
BRI MISH FARMERS : . .

ANL' GROWERS on stage lfeing sheeed - even dancing to music!).Thefarmer gave a strong,
sensitive and important message the audienceabout the need to support the
wool industry. Sheep have beendat domestically to produce abdant
guantities of wook if they are not sheared regularly they can be literally eate
alive by flies. So glep must be sheared for humameasons as well as for the
product off their back. One particular wool produgbwing in popularity is the
YherinoQWool from the merino is incredibly firgandis highly valuedn
2RI @ Qa Of,pulfarkng &eryday NAeép fiarmer prices can be
disappointing. The wool industry has plummeted over the year due to the ri
manmade fibres but now alternativeroductsare being exploreduch as mixin
wool with artificial fibres; and promoting organic woollen ware

A new and excitingoungd NI Y R W& g $Wir@éxhitiltingat the festiva)
promotingtheir socially and environmentally trendy colourful jeans. It is very
clear that fashion and ethics are finding compatibiignd the range of
fashionableclothing made from ethical organic cotton is finding a strong pos
Ay (2RI & 0odjusYdr itd}uStdinable credential§Ve will continue to
see the rise of ethical fashionable clothing. Our joDaganicExchange is to
raise the profile of the farmers behind the product, improve elements of
business practice and work with the excitingyawative brands and retailers
taking organic and sustainable fashion to the next level!

a3 -7 y .Y .
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Above: Festival in pictures



PRACTICAL ACTION

Above: Festival in pictures...
starring my two sons: Sebastian
and Hugo

Out and About In thextg
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By Liesl Truscott, Farm Engagement Director, based in the United Kingdom

"

Whether residing in Africa or England many communities believe localising food suj
is keyto a sustainable and just society. A recent UK festival showed that Communit
Supported Agriculture is important to both developed and developing countries.

¢KS bDha Wt NIOGAOIT ! OUA2YQ | ydy fest@aloreh
the 4th ¢ 5th September in the grounds of the Schumacher Centre for Technology a
Development, in the English midlands. E.F. Schumacher was the gieaanyis
ecologist and economist- Y R | dziil K2NJ 2 F (KS NBy 2penph&dR
37 years agoTheFestivakalleda { Y I f fieldfordhésecwad time this year, aims to
provide the space for inspiration, learning and exchange... and it certainfgroiae!

The festival provided a unique opportunity for local British people to experiératband
the range ofintermediate technology/ppropriate technology/practicadesigns making
their way into development projects abroad. There were opportunities to build a mu
brick oven, carve furniture, build a dome hut and blend your @wayclepowered fuit
AaY220KAS 6YdzOK @t naneébutadey of the RaByf aktiditiesiain offe

Workshops and roundtable discussions were hosted by leading figuasesam such as
organic agriculture (Peter Segger, Soil Association), climate change (Mask aytnor),
economics (Andrew Simms, New Economics Foundation), food sovereignty (Peter
Mulvany, Chair UK Food Group) and tradladrew ScottNicholas Mudungwe,
Development EconomistPractical Action).

There was a strong emphasis on supporting londl @ganic food at the festival. The
food provided, whilst having a global theme (African, Latin American and Indian cui:
was mainly grown organically by neighbouring farmers. It is very clear that producin
local foodg organically and appropriate tihe seasort is of growing importance to
British people andeéommunity supported agricultu€CSA) is sprouting up all over the
/| 2dzy iNBE® / {! A& al LI NIYSNARAKALI 0SGsSS
mutual benefits and reconnecting peoplei§ S f F YR 6 KSNB GKSAL
want to connect with the food they eat... to know it is grown in an environmentally
friendly way with a reduced carbon footprint. But probably most significantly they w
the opportunity to participate in its mduction¢ or at least be active in local food
production networks.

There are many similarities between CSAs in Britain, for example, and local commt
food projects in Africa and other developing countries. The term often used in local
movementsd WF¥F22R a2@0SNBA3IyieQed ! IF22R RST
5SSO0t FNIGA2Y 2F beStSyAlOr Aa aGKS NRIAKIG
produced through ecologically sound and sustainable methods, and the right to defi
theirownT22 R | YR | IANAOdzf G dzZNE aeaidSvyaé o

Decisions about which crops to grow, balancing income with family food security, lo
after the soil, and managing seed supply, are all characteristics of good farm syster
With farm systems being at the heart of goodyanic cotton production it would appeal
that organic cotton growers may well be in a strong position to demonstrate food
sovereignty to thevorld ¢ whilst simultaneously producing a crop for export

Farmersg and farming communitieg whether in Britain Africa or elsewhere, with an
interest in local food needs as well as the environment have a common bond. Prom
the benefits of organic farming may lead to advances in food sovereignty in agricult
And with a growing awareness of food sovereigntgamic cotton production clearly ha
a lot to offer in providing additional income to support and improve organic food
production in rotation with cottonFor more informatiorvisit:
http://practicalaction.org/and http://practicalaction.orgfestival/smallis2010


http://practicalaction.org/and

onthly...

Discussiorand debates
Tips for betterorganicfarming
Our views oremerging issues

Comparinghotes with a fellow farmer
A closer look at the market

A day in the life of a retailer

Your questions answered

Organic Exchange Annual Confererree

The 2010 Organic Exchange Sustainable Textiles conference w
held in New York City, October-28, 2010. The conference
features organic cotton but also introduces other sustainable
textiles and modes of production. There will be both formal and
informal opportunities to learn more about organics, sustainabilii
and to network with others in the sustainable textile arenhisT
year a small group of organic farmer representatives have been
sponsored by ICCO and OE to attend the meeting. So look out f
post-conference feedback in the November issue of this newslet
The Conference details can be found on our website at
http://organicexchange.org/oecms/2010QESustainablelextiles
ConferenceConferenceOverview.html

Global organic cotton commurty>

The Global Organic Cotton Community launched-diseussion about
! 00Saa G2 FAYlIyOS F¥2N 2NHIFYAO
Specialist Financial Services at the Dutch Development Organization
is joining the discussion and introduced tlopic last Monday. The
discussion will last until 10th October and aims to gather experiences
(successes and difficulties) in finding access to timely and suitable fin.
services. Several financial experts from Triodos, Rabobank and Fore
Finance are joiing the ommunity during this dialoguén case you woulc
like to join, too, just register at:
http://www.organiccotton.org/oc/wRegister/

OE Farm Engagement Video 5

This month we publish a five minute automated presentation which ta
you through the roles and initiatives of the Organic Exchange Farm
Engagement Program. The presentation is designed to give you a
sweeping view of the work we do. There is music acamg the
presentationg written specially for Organic Exchange. The short
composition is a mix of traditional instruments originating from the
regions in which we work. You can take a look at
http://organicexchange.org/oecms/Farmir@enter.html We hope you
like it!

Farm Engagement Team

Contact Details

Doraliz Aranda, Business Developmktanager
Doraliz@organicexchange.org

Alfonso Lizarraga, Regional Director, Latin Americ
Alfonso@organicexchange.org

Prabha Nagarajan, Regional Director, India
prabhanagu@gmail.com

Jose Santisteban, Research Manager
Jose@organicexchange.org

Silvere Tovignan, Regional Director, Africa
tsilvere@yahoo.fr

Liesl Truscatf Farm Engagement Director
Liesl@organicexchange.org

Please email Lies! with your...

1 Generakenquiries

9 Suggestions for this bulletin

I Questions for the team to answer

Please visit our website:
WWW.organicexchange.org

Designer Hayley Trezise
“| believe wholeheartedly
in the recycling of
neglected clothes and
love to bring them into
their next incarnation...
All of my fabrics are
ethically sourced from
charity shops and the
cast offs of today's
throwaway s

(B o

Hayley exhibited her
recycled fashion label
“Raggedy” al
Festival in Bristol, United
Kingdom. (see feature on
page 8)

Organic Exchange takes a global approach to developing markets. Our work focuses on building demand and supply simutémeou
focus on the entire value chain, from seed procurement through to retail. We provide modetsasador collaborative planning, problen

solving, product development, and point of purchase materials.

Through the work of Organic Exchange, and as a direct result of funding from our key partner ICCO, we now positively affect the lives of over

220,000 organic cotton farmers worldwide.
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